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b1.B.16 IICUXO0JIOI'USA PEKJIAMBbI

ABTOp:
KanauaaT ncuxonoruuyeckux Hayk Tepensuckasa 1.B.

Kox n HauMeHOBaHHe HATIPABJIEHUS MOATOTOBKH, MPodus:
37.03.01 «lIcuxonorus» (ypoBeHp OakanaBpuata), Ilpoduns «llcuxomornyeckoe
KOHCYJBTUPOBaHUE)

KBanudukanus (cTeneHb) BbINMYCKHUKA:
bakanasp ncuxonoruu

®opma o0yuyeHus:
OYHasl

Lenpr ocBoeHMsl AUCHUILUIMHBI: HampaBieHa Ha (OpMHpPOBAHHE CHOCOOHOCTH K
y‘-IaCTI/II-O B HpOBe)IeHI/II/I IICUXOJIOTHYCCKHUX I/ICCJ'ICJIOBaHI/Iﬁ Ha OCHOBC HpI/IMeHeHI/ISI
o0menpoecCHOHANBHBIX 3HAHUNW W YMEHUH B Pa3NUYHBIX HAYYHBIX U HAYYHO-TIPAKTHUECKUX
0071aCTAX IMCUXOJIOTHH.

Ilnan kypca:

Tema 1. PekisamMa B cHCTeMe HMHTEIrpHUPOBAHHBIX KOMMYHUKauuii. OCHOBHBbIE
(pyHKIIUM peKIaMBbl.

AxTyanbHOCTh Kypca. OOBEKT, MpeAMeT M METOJbl, MEKIUCHUIUIMHAPHBIA XapakTep
kypca. [loHsTHs pexiiama, MEHEIKMEHT, MApKeTHHI W HHTETPHPOBAHHBIE KOMMYHHUKAIUH.
[TonsaTue pexinamel B y3koM U mupokoMm cMmeicie. Lemn pexknamsr: AIDCA. KoMmMmyHHKaTHBHAsS
MOJUTAKA OpraHu3alud. WHCTPYMEHTHI KOMMYHHMKATHBHOTO MEHEKMeHTa. Komruiekce
MHTETPUPOBAHHBIX MAapKETUHTOBBIX KOMMYHHKAIlMi, €ro OCHOBHBIE HAalpaBJICHUS: peKIaMa
(advertising), ctumynupoBaHue cObITa (salepromotion) W mMEpPCOHAIM3UPYEMBIE PEKIIAMHBIC
NpPEUIOKEHUsT A UACHTUQHUUMpYeMbIx noTrpebureneit (direct-marketing). MaccoBblii u
MEXIIMYHOCTHBIN XapaKTep KOMMYHHUKAITUH.

Lenu peknambl: pacrnpocTpaHEHHE KOMMEpPYECKHM BAKHBIX IeJie W CBEJSHHHA O
ToBape/yciyre, (HOopMUpOBaHHE OOIIECTBEHHONW MOTPEOHOCTH B TOBape/yCiyre, pa3padoTka H
NoJyIep)kaHue  OarompusiTHOro  obpasza  OpraHM3alliu/TOBapa/yCcilyru; MOOyXKIeHHE K
COBEPIICHHIO TOKYIOK, CTUMYJHUPOBaHHE pabOThl  pa3IUIHON  CeTH; YCTaHOBJICHHE
JOJTOCPOYHBIX ~ KOMMYHMKALIMH  MEXAy  NPOU3BOIUTENEM/NPOJABIOM M 3HAYUMBIM
noTpeduTesem.

OyHKIMM ~ peKjIaMbl:  KOMMYHHKATHBHAs,  OKCIPECCHBHAas,  WH(POPMAIMOHHASI,
[IO3HABATENIbHAS, JKOHOMHUYECKAas, JCTETHUYECKas, KOHTPOJIMpYIOUas U yBelleBaTeIbHas
¢byHkuus. Ympaenerue cripocoM. OYHKINU peKJIaMbl U CTPATETHH.

Tema 2. OcHOBHbIE BUAbI U HOCUTEJIH PEeKJIAMBI.

Knaccudukanus pexnamel. CpenctBa pexiambl. Hocurenu pexiamHod uHpOpMaIuu.
Kputepun xnaccuduxanuu pekiiaMbl: CpeICTBa peKIaMbl, IeJTH PEKIaMbl, TUIBI PEKIIaMbl, POJIb
U QYHKIMH PEKJIaMbl, MPEJAMET PEKIAMHOTO aHaju3a, JOXOJHOCThb, CIOCOO BO3JCHCTBUS HaA
LENEeBYI0 ayAUTOPUIO, cTpaTernyeckas Ienb, reorpadus oxBaTa, UCTOYHUKUA (PUHAHCHPOBAHUSA,
XapakTep BO3ACUCTBUS, XapaKTep IMOHUMAaHUSA, CHOCOO BO3JEHUCTBUS, CIOCOO TMMOHWMAHUSA,
CpeIcTBa pacmpocTpaHeHMs. Buabpl pekiambl:  MOTpeOUTeNnbCKas, MpodeccuoHaNbHAs,
¢dbuHaHCOBas, O HalIMe.



Kananer u cmocoObl pacmpocTpaneHus: pekiambl. Ileyatnas peknama.  AHanu3
MIPECCOBOT0O TOJS: HANpPaBIEHHOCTh, CHEIMANU3alus U UMUK H3JaHUs, THPaX, PEHUTHHT,
MEePUOANYHOCTh, TpPOGWIH ayJAuTOPUH, OO0BEM peanu3anuu. B3auMocBsI3b IBETAa U
3arnoMuHaeMocTd pekiambl. JKypHanmpHas pekiama. Teme-pexnama. [lpeumymiectBa u
HEJIOCTATKH, 3a[IOMUHAEMOCTh PEKJIaMbl U €€ MPOJOJKUTEIBHOCTh. Pekiiama B KUHO: mpsiMas 1
ckpbiTast. Product placement, Bunsl. Pexnama na panuo. Crneuuduka, rexuosnorus. CiyxoBoe u
3PUTCIIBHOC BOCIIPUATHC. Jlornueckas BBICTPOCHHOCTb, YCTKOCTbL CHOKCTA, ACHOCTH BBIBOIOB.
Pounb nonoxurensHbix 3Moruil. CerMeHTaIus ay JuTOpHH.

OCHOBHBIE PEKIIAMOHOCHUTEIIM HAPY)KHOH pEeKJIaMbl: TMaHEb-KPOHIITEHHBI, OaHHEPHI,
KPBIIIHbIE YCTAHOBKH, MEPETSHKKU. [[ByMEpHOCTb, IJIOCKOCTh PEKJIAMOHOCHUTENEH, TIEpexXo1 Ha
TpexMmepHble. TpeOoBaHMS K HapyXKHOW pekiiame, NpaBwia pasMmemnieHus. [lBeTHocTh U
TEMaTHKa.

Tema 3. Cy0beKTbl peKJIaMHOIr0 pbIHKa. OpraHusanusi 1 ynpapjeHHe PeKJIAMHOI
NesITeTbHOCTBIO.

CyOBeKTbl ~ PEKJIaMHOIO  pbIHKA. Pexnamonarens, PEKIIaMOINIPOU3BOAUTEND,
PEKIIaMOPaCIIPOCTPAHUTEID. PexknamHbple  areHrcTBa,  MaccMmenua,  CIIELMAJIbHBIE,
BCIIOMOTaTeIbHbIE YYACTHUKU PEKIIAMHOT'O PHIHKA.

PexiaMHbIil OTZIEN B CTPYKType OpraHW3allid, MECTO M POjb, (YHKIUH, OCHOBHBIC
HafpaBieHus: JesaTenbHOCTH. COTpYAHHMKHM OTAeda pEeKJIaMbl, OCHOBHBIC XapaKTEPUCTUKH,
¢byHkuuu. PexnaMHOe areHTCTBO, areHTCTBO MOJHOTO IMKJIA YCIYT, CIEHUATU3UPOBAHHOE
areHTcTBO. KpeaTuBHblE areHTCTBAa, MeAMA0AWHIOBBIE, MEIUACEIUIMHIOBBIC, IE€PCOHAII:
MEHEJDKep MO paboTe ¢ KIMEHTaMH, MEHEDKEp MO0 MAapKeTHHTY, XYIAOXXHHUK O(pOPMHTEINb,
Meauabaeliep, Konupamnrep, apT-AUpPEeKTOp, BU3yalInu3aTop, CHELHUAIMUCT 10 eYaTH, MEHeKep 10
npou3BOACTBY. MHPOpMAaLIMOHHBIN aHATTU3 PEKJIAMHOTO areHTCTBA, OIUIaTa €ro PadoTHI.

Tema 4. [IpaBoBoe pery/inpoBaHue peKJIAMHOM 1eATEJIbHOCTH

['paxxganckoe, TOproBoe, MEXIYHAPOIHOE MPABO U MX POJIb B MPABOBOM PETYJIUPOBAHUHI
pekinamMHOl aestenbHOCTU. [IpaBoBoe oOecrneueHue pekiaMbl. 3aKOHBI M1 HOPMATHUBHBIE aKThI,
pPETYIUPYIONINE PEKIAMHYIO JAesITeNbHOCTh B Poccum u 3a pyOexxkoM. 3ammra TmpaB
norpebureneii or HemoOpocoBecTHOM pekinambl. lIpodeccuoHanbHBIe KOJAEKCHI JTHKH,
HPaBCTBEHHBIC U COLMAIIbHBIE HHCTUTYThHI PEKJIAMHOMN JCSITEIIBHOCTH. MEXTyHAPOIHBIN KOJIEKC
pekiiaMHOM npakTuku. Hanmorosas nmonutuka. 3akoH o pekiame. 3akoH o CMU. 3akoH o 3amure
aBTOPCKUX TpaB. 3aKOH O 3allUTe MpaB MOTpeOuTeneil. PerrmoHampHOE W MYHHIMIAIBHOE
peryiaupoBaHue peKJIaMHOM aesTenbHOCTU. lIpaBa pekiamopaTens W peKIaMHOTO areHTCTBA.
CtpaxoBoe  peryjluMpoBaHHE  pEeKIaMHON  jaesTtenbHOCTH.  HedopmanbHbie CITOCOOBI
peryaupoBaHusl peKJIaMHOM JaesTenbHOCTH. CaMoperyiupoBaHUE pPEKIaMHOM J1eATeNbHOCTH.
Tpamummu, oO0IIECTBEHHBIE HOPMBI, MOpalib, 00ImecTBeHHOe MHeHme. [IpodeccrnoHanbHBIN
ATUYECKHI KOJEKC.

Tema 5. Opranuszanusi ¥ NpoBeJAeHNEe PeKJIAMHbIX KaMIIAHU I

Pexnamuas crtparterusi. PexnamHas kammnaHus, NOHATHE M (PyHKUIUM, THUHONOTHS: IO
OCHOBHOMY OOBEKTY, IO LIEJSM, 10 TEPPUTOPHAIBHOMY OXBATY, 10 MHTEHCUBHOCTH.

OcHOBHBIE MOHATHA  MeAUAIUIaHUpoBaHMsA.  M30uparenbHOCTh  (CEJIEKTHBHOCTD)
ayJIUTOPUH, MOTEHLUAT O0XBaTa, CKOPOCTh AaKKyMYJHMPOBAaHUS ayJIUTOpPUH, reorpaduyeckas
IrMOKOCTh, CPOK OIUIAThl JIO Pa3MELICHUs, KOHTPOJb NMPEIbSIBICHUS PEKIAMHOTO OObSBICHHUS,
pacriosioxxenue Bo Bpems mnpenbssienus. PUT, HUT, PUR, peittuar, gons (share).
Cootnomenue noustuii Rating\HUT\ share. MeauaBec pekiiaMHON KaMIIaHUU U €T0 U3MEPEHUE.
GrossRatingPoints — cymMMapHbIii peHTHHT — IS JOMOXO3SWCTB W HWHAMBHUJIOB.
TargetRatingPoints — HanpaBieHHbIi (11eneBoil) cymMmmapHbIil pedTHHr. OXBaT\uacToTa B Ipecce,
Tele- paauopekiiaMe, B HapyXkHOW pekiame. CTOMMOCTb BO3AECUCTBUS Ha THICSUY YEJIOBEK.
CroumocTs oiHOro MmyHKTa pedtunra. Muaexc. Mennamuke. YacToTHOE pacnpesiesieHue.



1.

MenuaruianupoBanue. MapKeTHHTOBBIE MPOOJIIEMBbI KIMEHTA: CUTYAllMOHHBIM aHalu3,
MapKEeTUHIOBasi CTpaTerus, KpeaTuBHas cTparterusa. Meauacrparerus, Meanazajadyu, MeQuariaH.
Kpurepun otbOopa kaHanma, wu3IaHus, HOporpamMMmbl. KOHTpOIb NPOXOXKICHUS pPEKIAMHON
KaMITaHUH.

Ilena, 3aTpaThl Ha pekjlaMy M LEIM peKiamMbl (KpPaTKOCPOUYHBIE, CPEIHECPOUHBIE U
JOJICOCPOYHBIE).

Tema 6. Pexsiamublii TekcT. S3bIk pexiambl. Crienuguka BOCHPUATHS PEKIAMHBIX
TEKCTOB.

[TonsaTHe M QyHKIUM TeKcTa. ABTOP M PELMIIMEHT: MpoOjeMa MHTEpHpeTaluu TEeKCTa.
SI3BIK peKJIaMbl - CIIOBECHBIE CPENCTBa, (hopMma U coepkanue. TeKCT U COIUaIbHBIA KOHTEKCT.
IIpsiMoe U KOCBEHHOE SI3BIKOBOE BO3ICHCTBUE. CMBICIOBas U 3MOLMOHAIbHAS HMH(pOpMAaIUs,
IPOCTOTa W €CTECTBEHHOCTb, PHUTM, TOH TEKCTa MW 3BYK, KIHIIE W OaHAJIbHOCTH,
n300pasuTeIbHbIE 3JEMEHTHI, LMTAlMM WIM alullo3uu, Meradopa, snudopa, BO3AEHCTBHUE
3BYKOCOYETAHHMSIMH, TEXHHKA pACCEMBAHMs, TPIOW3M; WUIIO3Us BBIOOpA; MPEINOI0KCHHUS
(mpecynmno3uuum); KOMaHJAa, CKpbITass B BOINPOCE; HCIOJIb30BAHUE NPOTUBOIOIOKHOCTEH;
TIOJIHBINA BBIOOP.

[TonsiTHE «ayIMTOPUSA»: OCHOBHBIE TEOPETUYECKUE IMOAXOABI. THIOIOTUSA ayIUTOPHUH.
CoumanbHo-eMorpaduuecKre 1 MCUX0JIOTHIECKUE XapaKTEePUCTUKU ay TUTOPUH.

Tema 7. IpeKTHBHOCTD peKIamMbl: MpolJeMa onpeaeaeHHs.

Hepunnnyu noHsATHH «3ddekt» U  «3ddeKTuBHOCTEY. Pe3ynbTar aesTenbHOCTH
(mmaHupyeMblid, TPOTHO3UPYEMBIM, TOCTUTHYTBIM), YCIOBHS IPU KOTOPBIX OH JIOCTUTHYT.
KauectBennsle 3¢ddexTsl (M3MEHEHHE 3HAHWUN, SMOIMOHAIBHOIO COCTOSHHUSA, COIHMAJIbHBIX
YCTAHOBOK, MHTEPECOB, MOBEAEHUS M T. J.), KOIUdecTBeHHbIE YPPeKThl (3(deKT pexnambl U
YHCJIO UHJMBUIOB PA3IMYHBIX COLMAIBHBIX TPYII, U3MEHUBIIUX MOJENb noBeaeHus). OneHka
JEATEIbHOCTH KOMMYHHMKATOpa Ha KaKJIOM CTaguM Ipoliecca: LENENnoiaraHue — OTpakKeHHeE
(MonenupoBaHue) JAEUCTBUTENBHOCTH (IIPOM3BOJACTBO HHGOpMaLMU) — THPAKHUPOBAHHE U
nepeaaya HMHGOpMAnMM — BoO3JeicTBUE HAa moTpeOuTens uH(opmaruu. MeToabl OIEHKH
3¢ (eKTUBHOCTH. DKCIIEPUMEHTHI, ONPOCHI, TecTupoBaHue. PaboTa ¢ gokyc-rpynnamu. OneHka
M3MEHEHUS OTHOIIEHHS U OCBEIOMIIEHHOCTH. OLIEHKa LIENEBON ay IMTOPUH.
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